North Dakota APSE has just been awarded a grant from the Region VIII CRP RCEP at CTAT to expand marketing efforts throughout the state of ND in 2007-2008.  ND-APSE is interested in advocating for the continual enhancement of community-based employment opportunities through the implementation of a statewide public relations and marketing campaign on the employment of people with disabilities.  Over the course of the last year, Neil Romano, the Romano Group and America’s Strength Foundation, has developed an entire marketing campaign for APSE The Network on Employment. Mr. Romano worked with Celane McWhorter, APSE’s Executive Director, and the Marketing Committee on the materials’ design and donated his companies’ time and expertise to this important venture.  

Public relations and marketing are continually necessary because there is so much competition for the attention of the business community.  The business community needs increasing exposure to our message that people with disabilities can succeed in community-based employment.  The purchase of these marketing materials will help 

ND-APSE spread a message on the importance of inclusive business communities and more specifically the ability of people with disabilities to successfully participate in our nations workforce.  

This message will be spread by facilitating classroom discussions in High School and Collegiate Business classes throughout North Dakota using Public Service Announcements (PSAs), fact sheets on disability and employment and specifically developed discussion questions which will generate classroom discussion on the employment of people with disabilities.  ND-APSE will also provide Centers for Independent Living (CILs) and Community Rehabilitation Providers (CRPs) access to the marketing materials in a collaborative effort to replicate this approach with business associations and service clubs throughout North Dakota.      

Specific Outcomes:   

1. A public relations and marketing campaign will be implemented throughout the state in each of the eight specific regions.

2. ND-APSE will own the rights to all marketing materials and will allow CRPs to place their own logos on PSAs and brochures so a personalized campaign can occur throughout the eight regions in the state for various target groups.  

3. Independent Living Centers will be provided access to the PSAs and marketing materials throughout North Dakota.  
4. Presentations will occur in each of the eight regions throughout the state for service clubs such as Kiwanis and business associations such as The Society for Human Resource Managers (SHRM).

5. The PSAs will be shared with high school and collegiate business classes in each of the regions throughout ND.  A fact sheet on the employment of people with disabilities will be developed and shared with the students.  A specifically developed set of discussion questions will be developed and utilized to facilitate classroom discussion on the PSA and fact sheet relating to the employment of people with disabilities.  

Success in this endeavor will help educate employers, business associations, service organizations and emerging business leaders (students) with an important message of inclusion and ability. These future business leaders need to be exposed to the ability of all people to successfully contribute to our business communities.  Spreading a message of ability and inclusion to our emerging business leaders is an important step in enhancing the employment of people with disabilities in the future.  
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